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AT A GLANCE

Internet use in Canada is growing more 
sophisticated as consumers do more online, 
through more devices, throughout their days. 
But while retail, banking and social activities 
grow in importance online, there are still 
constants in consumers’ media habits. Yahoo! 
Canada’s new research study reveals that while 
the channels have changed, consumers’ needs 
in news, sports, lifestyle and other content have 
not: they want reliable, well-written articles 
from sources that can give them the big picture. 

phone, watch sports clips on a tablet and read magazine 
articles on an ereader. And the ways in which they arrive 
at this content are also diversifying.

51% said that they regularly find news, sports or 
lifestyle content through links emailed to them 
or shared on social networks, forums and blogs. 

58% said that they routinely find articles and 
videos by browsing relevant sites, such as Yahoo! 
Sports or Globeandmail.com.
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A WHOLE NEW WORLD ONLINE

As illustrated by the continued strength of newspapers, 
magazines and TV, Canadian consumers like to read 
and watch quality content from trustworthy sources, 
particularly in news, lifestyle and sports. We wanted 
to understand how people are consuming media day 
to day, and some of the key themes in their behaviour.  

DISCOVERY ACROSS DEVICES

Although the types of content people consume reflect 
traditional needs, the ways in which they consume it are 
expanding. Consumers can now read the news on their 

2/3 internet users in Canada regularly engage  
with news online  

1/4 of internet users are avid online sports fans

Just over 1/3 regularly engage with lifestyle content 
online – things like health, fitness, family and cooking
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WHY QUALITY  MATTERS

Regardless of discovery method or device, for consumers 
there is a clear distinction between sites publishing high-
quality news, sports or lifestyle content and those used 
for discovery or amplification of such content. 

.

..AND WHY IT MATTERS TO MARKETERS

The research also showed that ads perform significantly 
better, on a range of metrics, when they are viewed 
alongside quality content on a high-quality site, than on 
low-quality sites.  

CONCLUSION

CONSUMPTION: With the breadth of content and 
channels available online, it’s sometimes easy to forget 
the importance that consumers continue to place on high-
quality, trustworthy content. 
DISCOVERY:  The proliferation of social channels, apps 
and devices means that consumers are arriving at this 
content in new ways; but the content itself matters. 
QUALITY: Brands benefit from associations with the 
environment in which they appear.When a site is regarded 
as well-written, trustworthy and visually appealing, 
these attributes carry over to perceptions of the brand.

METHODOLOGY

The research combined discussions with relevant experts, 
qualitative work with consumers, and a survey of 2000 
Canadian internet users in English and French. 
Alongside behavioural and attitudinal questions, the 
quantitative study also compared a range of websites. 
Respondents were shown a selection of sites relating to 
their interest in news, sports or lifestyle content; the pages 
from each site were chosen to cover a particular topic (an 
earthquake in Central America, the NHL lockout, or flu 
remedies). One of a selection of ads was inserted into each 
page, and respondents were asked what they thought of 
the page and of the ad shown on it. Combinations were 
rotated, and the results aggregated across ads to avoid 
bias. 
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